PHILIP MORRIS U.S.A. 


INTER-OFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, N.Y 10017 


TO: 

Pete Apicella 

date: November 25, 1985 

FROM: 

Jeffrey Pecan 


SUBJECT: 

Wetterau Customer Analysis 



As you requested, attached is an analysis of Wetterau Inc. Listed below 

are some general observations. 

• Although Philip Morris shipments to Wetterau have decreased 3.6% 
(annual sales September 1984 vs. September 1985), PM's share of 
Wetterau increased 3.9% for the identical time period. Wetterau's 
total cigarette volume for the same time period decreased 7.1%. 

• 22.9% of Wetterau 1 s business is in the Pittsburgh market, of which 
Wetterau has achieved a 30.8% share of total wholesale grocer volume, 

a 15.5% share of total supermarket/grocery volume and a 17.7% share of 
total convenience and convenience/gas volume. 56% of Wetterau's 
cigarette volume is concentrated in the Pittsburgh, Louisville, 

Baltimore-Washington and St. Louis markets. 

® Wetterau's Mexico, Missouri division showed the largest increase 
(65.3%) in Philip Morris shipments; and the Creasey, Evansville, 
Indiana division showed the largest decline (45.3%). 


® Liggett's annual share of Wetterau for September 1984 and 1985 is 
approximately double the national average. Liggett's generics brand 
attributed 83% of total Liggett's market share for annual volume 
ending September 1984 and 1985. However, Liggett's generics 
experienced a decline in market share of 5% for the identical time 
period. 


If you need any additional 
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information, please let me know. 
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Source: https://www.industrydocuments.ucsf.edu/docs/lxgn0004 


